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1 
Place of excursion:- Bakkhali 

Document Files:     0470/2022-23 

Date :- 2-3 rd June, 2023 

No of students enrolled:- 10 

Semester/year:- 4th Sem 

Hons. 

 
2 Place of excursion:- Botanical 

gallery, Indian museum 

Document Files:     286/2023-2024 

Date :- 6.12.2023 

No of students enrolled:- 27 

Semester/year:- 4th Sem 

Hons. 

 
3 Place of excursion:- Agri 

Horticultural Society, Alipur 

Document Files:     0343/2023-2024 

Date :- 10.1.2024 

No of students enrolled:- 11 

Semester/year:- 5th Sem (H) 

 

 

4 
Place of excursion:-  Acharya 

Jagadish Chandra Bose Indian 

Botanic Garden (AJCBIBG) and 

Central National    Herbarium (CNH) 

 

Document Files: 0343/2023-2024 

Date :- 19.1.2024 

No of students 

enrolled:- 11 

Semester/year:- Sem 4 

Hons and Sem 6 Gen 

5 Place of excursion:-  Narendrapur 

and adjoining areas 

Document Files:    0343/2023-24 

 

Date :- 11.1.204 

No of students 

enrolled:- 42 

Semester/year:  3rd Sem 

(H), 1st Sem Hons. And 

MDC 
6 Place of excursion:-  Rabindra 

Sarobar and adjoining areas 

 

Document Files:    0343/2023-24 

Date :- 13.1.2024 

No of students 

enrolled:- 09 

Semester/year:- 3rd 

Sem 
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CHAPTER 1 
INTRODUCTION  

 

Biopic movies, short for biographical pictures, are cinematic works that depict the life story 

of a real person, often a well-known figure from history or contemporary society. These 

films aim to authentically portray the individual's experiences, challenges, achievements, and 

significant moments in their life journey. Biopics provide insight into the personal and 

professional aspects of their subject, offering audiences a glimpse into their world. 

In recent years, Bollywood has witnessed a significant surge in the production and popularity 

of biographical films or biopics. These cinematic endeavours delve into the lives of real-life 

personalities, ranging from historical figures to contemporary icons across various fields 

such as sports, politics, entertainment, and entrepreneurship. Offering audiences, a glimpse 

into the extraordinary lives and achievements of these individuals, biopics have become a 

compelling genre in Indian cinema, resonating with viewers who are drawn to stories of 

resilience, triumph, and human drama. This rise reflects a growing appetite for narratives 

inspired by true events and personalities, shaping the cultural landscape of Bollywood. 

Different genres of biopic movies. 

Bollywood has explored various genres in biopic movies, showcasing the lives of real people 

from different walks of life. Here are some examples: 

Historical Biopics: These depict the lives of historical figures. Example: "Bajirao Mastani" 

(2015) based on the Maratha Peshwa Bajirao I.  

Sports Biopics: These focus on the lives of sports personalities. Example: M.S. Dhoni the 

untold story(2016) based on the life of the former captain of the Indian national cricket team, 

Mahendra Singh Dhoni. 

Political Biopics: These centre around political leaders and their journeys. Example: 

"Thackeray" (2019) based on the life of Bal Thackeray, a prominent Indian politician. 

Music Biopics: These showcase the lives of musicians and singers. Example: "Sanju" (2018) 

based on the controversial life of Bollywood actor Sanjay Dutt. 

Literary Biopics: These portray the lives of authors and poets. Example: "Manto" (2018) 

based on the life of the Urdu author Saadat Hasan Manto. 

Social Activist Biopics: These highlight the work of social activists and reformers. Example: 

"Pad Man" (2018) based on the life of Arunachalam Meganathan, who invented low-cost 

sanitary pads. 

These are just a few examples, but Bollywood continues to explore various genres within the 

biopic genre, offering audiences a diverse range of stories to experience. 



 

 

Critical Acclaim and Awards: Biopics have been well-received by critics and have also 

garnered awards and accolades, further establishing the genre as a viable option for filmmakers 

looking to create impactful and memorable cinema. 

While the trend of biopics in Bollywood may seem more pronounced in recent years, it is part 

of a broader cinematic landscape that continues to evolve and adapt to changing audience 

preferences and industry dynamics.  

CASE STUDY 

SANJU: 

"Sanju" (2018), directed by Rajkumar Hirani, is a significant 

case study in understanding the rise of biopic movies in 

contemporary Indian cinema. This film chronicles the 

tumultuous life of Bollywood actor Sanjay Dutt, encompassing 

his struggles with drug addiction, legal battles, and his journey 

towards redemption. As biopics have gained popularity, they 

offer a blend of entertainment and realism, providing audiences 

with a deeper understanding of public figures. 

The film stands out for its portrayal of Sanjay Dutt’s life, 

skilfully weaving together various facets of his personality and 

public image. "Sanju" was not just a commercial success but 

also served as a vehicle for reshaping Dutt's public persona. The 

narrative, largely sympathetic, focused on his vulnerabilities 

and the external influences that shaped his troubled life. By 

highlighting his resilience and humanizing his flaws, the movie aimed to elicit empathy from 

the audience. 

Critically, "Sanju" can be seen as an exercise in image management. It downplayed certain 

controversies and offered justifications for Dutt's actions, framing him as a victim of 

circumstances rather than solely responsible for his misdeeds. This approach sparked debates 

about the ethical responsibilities of biopics in balancing truth with cinematic liberties. Overall, 

"Sanju" exemplifies how biopics can be leveraged not only to entertain but also to rehabilitate 

and redefine a celebrity's legacy. 

DANGAL: 

"Dangal," directed by Nitesh Tiwari and released in 2016, serves as an exemplary case study 

for understanding the rise of biopic movies in Indian cinema and their role in challenging 

societal norms. The film chronicles the real-life story of Mahavir Singh Phogat, a former 

wrestler who trains his daughters Geeta and Babita Phogat to become world-class wrestlers, 

defying societal expectations in a conservative Indian village. 



 

 

CHAPTER 7 

 

CONCLUSION 

The surge in biopic movies reflects a growing audience fascination with real-life stories and 

historical figures. These films offer more than entertainment; they provide insight into 

complex lives and pivotal moments, bridging the gap between history and popular culture. By 

dramatizing real events, biopics humanize icons, making their stories accessible and relatable, 

which resonates with contemporary viewers seeking inspiration or understanding. 

Moreover, biopics often spark dialogue about accuracy and representation, prompting 

discussions on historical revisionism and artistic license. They also showcase the evolving 

nature of storytelling, where filmmakers balance factual representation with narrative 

engagement. 

The  rise of biopics highlights a cultural shift towards valuing personal narratives and historical 

context, enriching the cinematic landscape. As this genre continues to evolve, it not only 

entertains but also educates, encouraging audiences to explore the complexities of human 

experience and history. 
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Chapter 1- Introduction 

The Korean wave, also known as Hallyu, has had a profound influence on Indian youth in 
recent years. The phenomenon of Korean pop culture, encompassing music, dramas, and 
fashion, has captivated young Indians, leading to a significant shift in their preferences and 
cultural landscape. This cultural infiltration is driven by various factors, including the quality 
of Korean actors, beauty standards, and fashion trends, which are perceived as fresh and 
exciting compared to traditional Indian entertainment. 

The increasing popularity of  Korean media among Indian youth highlights the impact of 
globalization and the information revolution on cultural preferences. The easy access to 
Korean content through social media, YouTube, OTT platforms, and streaming services like 
Netflix and Amazon Prime Video has played a crucial role in this trend. Notably, K-pop 
groups like BTS, StrayKids, Blackpink, Twice have gained immense success worldwide. The 
popularity of K-dramas, movies, and K-pop music has surged, especially among Gen Z and 
millennials, who are drawn to the captivating choreography, engaging plots, and charismatic 
performances. 

The COVID-19 pandemic has further accelerated the growth of the Korean wave in India, K-
dramas like "It's Okay Not to Be Okay" and "All Of  Us Are Dead" captivating Indian 
viewers, especially during the pandemic,  as people turned to entertainment for solace and 
distraction, leading to a surge in demand for Korean beauty products, food items, and 
language learning platforms. 

Apart from the immense popularity of K-dramas and K-pop, Korean beauty, fashion, and 
food have also become increasingly popular among Indians. The cultural influence of South 
Korea has been profound, with many Indians embracing various aspects of Korean culture. 
Korean food, which was initially unfamiliar to many Indians, has also gained immense 
popularity. The exposure to Korean cuisine through K-dramas and K-pop has led to a 
significant increase in the demand for Korean dishes such as kimchi, tteokbokki, 
jjajanmeyon, gimbap.  

 

The influence of Korean culture on India extends far beyond K-dramas and K-pop. The 
popularity of Korean beauty, fashion, and food has been significant, with many Indians 
embracing these aspects of Korean culture. The cultural exchange between the two countries has 
led to a deeper understanding and appreciation of each other's customs and traditions, paving the 
way for further growth and collaboration in the future. 

 

 

 



 

13 
 

 

Among all the other groups, the three 
major groups-BTS, Blackpink and Twice 
became international sensations. It all 
started with BTS during 2017-2018 when 
they released their album ‘Love Yourself’ 

which became one of the highest-grossing 
and most loved albums. The most popular 
song was ‘Fake Love’, one of the most 

streamed songs on Youtube and other 
online sites. 

 

There is a reason behind its popularity in India. BTS and other K-pop groups like Twice 
promoted the idea of self-love and motivation to the fans and Blackpink promoted the idea of 
Savageness and being different like ‘Pretty savage’, ‘How You Like That’, ‘Ddu-Du-Ddu-
Du’ which became the first music video of a k-pop group toreach 1 billion views on Youtube 
. These groups believed in spreading the importance of loving yourself rather than someone 
else. BTS believed in spreading the idea of mental health with songs like ‘Blue & Grey’ , 

‘Answer: Love Myself ’, ’00:00 (Zero O’clock)’. They, in fact, dedicated a song for students 
as well like ‘Pied Piper’ ‘No More Dream’ . 

  

Fashion and Beauty Standards 

The Korean Wave, or Hallyu, has had a 
significant impact on the fashion and beauty 
standards of Indian youth. The allure of Korean 
fashion, known as K-fashion, has enchanted 
Indian youth with its blend of tradition and 
trendiness. Korean beauty standards and 
products have also gained popularity among 
Indian youth, influencing their grooming and 
self-care practices. K-beauty has become 
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dishes that cater to the evolving taste preferences of consumers. Korean cuisine is often 
perceived as healthy due to its emphasis on fresh vegetables, lean proteins, and fermented 
foods. This aligns well with the growing health-conscious trend in India, contributing to the 
appeal of Korean dishes. The influence of social media, particularly platforms like Instagram 
and YouTube, has played a significant role in spreading awareness about Korean food trends. 
Food bloggers and influencers often share their experiences with Korean cuisine, showcasing 
its visual appeal and distinct flavours. With an increase in awareness and access to Korean 
ingredients, more people in India have been experimenting with cooking Korean dishes at 
home. Online platforms and recipe websites have facilitated the sharing of recipes and 
cooking tips, contributing to the DIY trend.  

Case Study 

 Korean speciality formats are leveraging this opportunity. Korikart.com – an India-based 
online marketplace that specialises in Korean products and brands has a wide array of Korean 
ingredients, condiments, and instant noodles. Korean speciality Food service outlets such 
as Daily Sushi in Bengaluru, Hahn’s Kitchen in Gurugram etc. have gained prominence in 
India. Even McDonald’s introduced a BTS Meal in 2021 across multiple channels in 
collaboration with South Korean Boyband BTS in South and West India.    

 

 

According to the Indian Ministry of Commerce and Industry, after the 2020 shutdown, there 
has been a significant rise in the consumption of Korean food in India. The volume of just 
Korean noodles increased by 162% in 2020 and by 178.0% in 2021. 

 

The popularity of Korean cuisine in India is being 
fuelled by the growth of Korean freestanding 
restaurants in places like Chennai, New Delhi, 
Kolkata, Bengaluru, and Mumbai. According to 
the owners of the Korean specialty cuisine 
restaurant Sun and Moon (Mumbai), “The 

business has increased significantly in recent 
years due to the Hayllu wave. Because our 

BTS Meal BTS  Meal Advertisement 
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Chapter 7 – Conclusion 

 

The key points regarding the Influence of the Korean wave (K-wave) on Indian youth, based 
on this research paper, are: The Korean wave, encompassing K-pop, K-dramas, K-fashion, 
Korean culture, and Korean food has gained immense popularity among Indian youth, 
especially Gen-Z and millennials. This cultural phenomenon has had a significant impact on 
Indian youth in the following ways: 

The Korean wave has helped break down gender stereotypes and challenge heteronormative 
societal expectations. K-pop groups and artists, through their music and personas, are 
redefining traditional notions of masculinity and femininity, which is positively influencing 
Indian youth's perceptions of gender.  

The exposure to Korean culture, through platforms like social media, has led to a growing 
interest among Indian youth in learning the Korean language, consuming Korean media, and 
exploring Korean food, fashion, and beauty products. This has fostered cultural exchange and 
solidarity between India and South Korea.  

The appeal of the Korean wave is attributed to factors like the high production quality, 
attractive actors, and the relatability of Korean dramas and films. This has made Korean 
content more accessible and engaging for Indian youth compared to traditional Indian 
entertainment.  

While the Korean wave has been embraced by Indian youth, it is important to ensure that this 
cultural assimilation is approached thoughtfully, without compromising one's own cultural 
identity. The experience of  Korea shows that it is possible to maintain cultural individuality 
while adapting to global influences.  

In conclusion, the Korean wave has had a significant impact on Indian youth, influencing 
their perceptions, preferences, and cultural exchange. However, this cultural infiltration 
should be navigated carefully to achieve positive change while preserving the unique identity 
of Indian culture. 

 

 

 

 

 


















































